
 
 

Demo Procedures FAQ 
 
Whether this is your first time contracting a demo agency, or 
you are familiar with other companies, there are a few items 
that are important to keep in mind regarding our scheduling 
process at Natural and Organic Marketing. Below are some 
commonly asked questions from our clients, that will help 
you to better understand exactly how our process runs. 
 
 
When are the demos happening? 
 
Once we receive all required information outlined on the New Client 
Checklist, we will begin the scheduling process. You will be provided 
a calendar of scheduled demos. Please note that demos are not set 
in stone and that there are a variety of issues that can occur to cause 
a demo to be rescheduled -- demo reps get sick, store doesn’t have 
product, weather concerns, etc. Any demos that do not occur on the 
scheduled date will be put in queue for rescheduling, which may not 
necessarily be reflected on the demo calendar. 
 
Who does the training? 
 
Typically, we train our reps directly; this is why we require PDFs of 
marketing materials to be emailed for our internal training purposes. 
For more involved products, the client may request to work on 
training the reps directly and this will be coordinated through us. 
Please note that we cannot guarantee that all reps will be available to 
join a conference call, webinar, etc. Please also keep training time to 
a minimum, as reps are not paid to participate in lengthy or 
burdensome activities, unless previously negotiated and 
compensated. 



Who calls the buyers? 
 
Demo personnel are required to notify the buyers at least 5 days prior 
to a scheduled demo. However, sometimes product still may not be 
ordered and demos may have to be rescheduled in these cases. It is 
the client’s responsibility to ensure that product is placed on the shelf 
in a particular location prior to a demo occurring, as we do not offer 
sales or brokering services. 
 
How much product will be sold? 
 
Please be aware that the amount product sold cannot be guaranteed. 
There are a variety of factors, including store traffic and other 
conditions that will greatly weigh on how much product is sold during 
a demo timeframe. In addition, product sold during a demo does not 
take into account the exposure created regardless of immediate 
purchase and that demos may result in future purchases and 
returning customers. ROI on marketing through in-store 
demonstrations cannot be calculated by demo time alone. 
 
 
How are demos verified? 
 
We use a variety of methods to ensure we are accountable for demos 
occurring. We utilize a system that requires demos reps to check-in 
via a mobile app that uses GPS to verify their check-in location. In 
addition, we also require reps to submit a photo of their demo table 
and signed copy of their demo report, both of which are uploaded via 
the mobile platform before they can be directed to the payment 
department. 
 
When will I see demo reports and invoices? 
 
Demo reports will be emailed within two weeks after all scheduled 
events have been completed. Please allow time for us to verify 
information and construct final demo reporting. 
 
 
 


